April 10, 2018
Acting Chairman Maureen Ohlhausen
Commissioner Terrell McSweeny
Federal Trade Commission
600 Pennsylvania Ave., N.W.
Washington, D.C. 20580
Dear Acting Chairman Ohlhausen and Commissioner McSweeny,
Common Sense is the nation’s leading organization dedicated to helping kids and families thrive
in a digital world. We write to request that, as you investigate Facebook’s disclosure of the
personal information of 87 million users to Cambridge Analytica and potential violations of the
2011 Consent Order, you: (1) investigate how teens in particular were affected, and (2) include
specific provisions protecting users under 18 in any future decrees or orders. Given teens’
tendencies to share and engage online and to be friends with other teens, it seems likely they
were disproportionately harmed by Facebook’s allowing apps to scrape friends’ information. The
Commission has recognized that teens are uniquely vulnerable; this is an opportunity to protect
them.
For over a decade, Common Sense has helped parents, teachers, and policymakers by
providing unbiased information, trusted advice, and innovative tools to help them harness
the power of media and technology as a positive force in all kids’ lives. Common Sense has an
uncommon reach among parents and teachers, with more than 68 million users and half a million
educators across its network. We also have advocates in all fifty states supporting our policy
initiatives.
We have long advocated for stronger privacy protections for kids and families across all
platforms and services, especially those young men and women below the age of legal consent.
We have supported updates to COPPA that would include teens. And we spearheaded California
student privacy legislation, the Student Online Personal Information Protection Act (SOPIPA)
that has become a model across the nation. Further, we have worked with industry and other
partners to encourage them to build in privacy by design. We have researched media and
technology use by young people from a variety of perspectives, and we are particularly attuned
to the privacy challenges young people face.
As the Commission itself has recognized, teens are particularly vulnerable online, and prone to
behavior that could lead to identity theft or adversely affect employment or educational
opportunities.1 Social and neuroscience research tells us that they are more likely to share
information without thinking, focusing on the present and not considering or understanding long
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term consequences.2 Young people are more susceptible to advertising, and less able to assess
content critically.3 While this is especially true for kids, it is also true for teens—particularly
ones under 16—as studies have shown commercial literacy increases between 12 and 15.4 This
has caused academic experts to question whether such teens, who may not be able to distinguish
between an ad and content, can grasp the myriad ways in which companies use their personal
information.5 And these vulnerabilities in comprehension and understanding are exacerbated by
the sheer amount of time young people spend online and the activities they partake in. Teens
have to go online in order to get an education, and many view it is a primary means to connect
with friends. Over three-quarters of teens are on social media.6 And all teens, on average, spent
over an hour a day on social media in 2015.7 That number has likely only grown.
Our legal framework reflects this reality of teens’ differences and vulnerabilities—in general,
they are unable to enter into binding legal contracts. Given the special legal and ethical
considerations regarding young people, we believe it is important for the Commission to look
carefully into how teens’ information has been handled, and privacy preferences respected, and
to craft any future decree or relief with teens in mind.
During its investigation, we ask that the Commission pay special attention to how teens were
impacted by Facebook’s mishandling of user information, both with respect to Cambridge
Analytica and any other third-parties. Given teens’ propensity to take personality quizzes, play
games, and share viral content, and to be friends with other teens, it seems likely they were
disproportionately affected by Facebook’s allowing apps to scrape friends’ information. How
many teens were affected? Were teens more affected? Have affected teens been informed by
Facebook in language they can understand and act upon?
We also ask that any future decrees or orders provide special protections for teens. These should
be tailored to address teens’ specific vulnerabilities. For example, privacy policies and terms of
service are notoriously dense for adults, let alone for youth, calling into question teens’ abilities
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to understand all of the nuances that may be buried in them. Teens deserve clear policies written
for their age and level of understanding. Otherwise, they are unable to understand what they are
allegedly agreeing to or give anything resembling informed consent. Teens also deserve privacy
protective defaults. Given teens’ propensity to share and act impulsively, protective defaults can
provide an important speedbump. Facebook itself has actually recognized this with respect to
some settings the Facebook site has for teens vis-à-vis sharing with the public, but it does not
appear to have taken any such steps vis-à-vis sharing with apps and advertisers.
These are just some of the ways that Facebook can better respect and protect its teenage users in
the future. After learning more about how teens were impacted—which the Commission has the
power to do during its investigation—there will likely be additional safeguards that are
appropriate to put in place.
The Commission’s investigation into Facebook’s apparent violations of the 2011 Consent Order8
and Section 5 of the Federal Trade Commission Act provides an opportunity to ensure that
Facebook takes steps to provide protective measures to teens that are not available to other
people. As noted, the Commission has long recognized that teens are especially vulnerable to
privacy harms such as identity theft and reputational damage that can affect education and
employment opportunities. We ask that you take full advantage of this chance to protect them.
Respectfully,
James P. Steyer
James P. Steyer, CEO & Founder
Ariel Fox Johnson, Senior Counsel, Policy & Privacy
Common Sense Media
650 Townsend St.
San Francisco, CA 94103
(415) 863-0600
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